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Abstract: In this paper, we consider the impact of promotion strategy in the Crowdfunding mar-
ket. We use an agent-based model of diffusion is proposed on an online social network. Regulation
of decision making model influencing decisions on investment decisions, compare the results of per-
forming three advertisement strategies, 1) advertisement to the whole 2) selective advertisement fot
opinion leaders 3) selective advertisement fot around invested consumers. Crowdfunding requires
that earning a certain amount of money early.This paper shows that isurrounding advertisements
to funded consumers will lead to a faster take-off, and the advertising strategy to the surrounding

network of capitalists effectively functions are doing.
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